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Ujturizmus a gyakorlatban

- Foldnapi Konferencia a Balaton régidban -

ik

Balazs Kovacs
Ambassador to Newtourism // Partner at GD
Consulting==m

G ootGSTC £%

GD CONSULTING
Driving innovation for tomorrow's success GlObal SUStainab|e TOU I’iSITI COUI"IC" CLITAAE:

Siéfok, 2026. 04. 2.
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Visitor Economy Strategie 2025

PERSPEKTIVENWECHSEL

® FREMDENVERKEHR

@ rourismus

1980er

. VISITOR ECONOMY

Jahrhundertwende SCAN M E

NET REVENUE FROM
OVERNIGHT STAYS'

all accommdations

S

2025=2018 levels
EUR2-900 miillion

SUSTAINABLE O b

OPERATORS#

increased numbers

of certified tourism
and leisure operators

QF

2025 up.25%
2018 (112 number)

VISITOR
SATISFACTION ®

Visitors would recommennd
Vienna

©

2025=2018 levels
9 out of 10 visitors

2025=2018 levels
9 out of 10 visitors

BUSINESS & CITY
ADDED VALUE

ECONOMIC IMPACT
FROM TOURISM 3

direct and indirect effects
2025=2018 in Austria

of which EUR-4.7 billion in
Vienna

jectives  reouce

2025

Viennain Vienna

ENVIRONMENTAL
FOOTPRINT ©

of visifors from hearby
markets

b

2025 rail more than
car 2018 ratio by
rall doubled

RESIDENT
SATISFACTION ®

Tourism is positive

©)

2025=2018 levels
9 out of 10 Viennese




Ask not what your city

can do for tourism, but what
tourism can do for your city!

VIENNA
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GOOD GROWTH

SCAN ME

#Optimum

What tourism
can do for the
city!

#Observatory

UMNDER OPTIMUM OVER
TOUR(SM TOVRISM COURISM

WIEN

SWEET SPOT

The win-win scenario

Residents and visitor
- satisfaction is
————— - in balance

RESIDENT
SATISFACTION

ke

| visIZOR
| SATISFACTION

= v '! residents havea vVisitors.recommend

VIENNA positive view of tourism Vienna asla destination to othe

Source: Local satisfaction study Source: T-MONA visitor survey
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STATatlas: Akzeptanz von Tourismus auf Gemeindeebene

#T-MONA

- % = . ‘= Osterreich E
Sommergaste in Osterreich — Profil und Customer Journey Werbung
o = i a
Herkunft Alter Bildung Reisebegleitung Besuchshaufigkeit

seenp O 4O 45% 42% 67%

& !
Edky 52,3 Jahre (h Akademiker 2 2
e %

[{PD} NL: 5%
% Paare Stammgaste
Qe Q& e o

Aufmerksamkeit Hotelsuche Buchung Anreise Unterkunft / Ubemacmungen

40% 37% 61% 75% 30% .. e
L] &as = S ekkd

e e
internet Suchmaschine direkt bei Unterkunft Auto 4-Sterne-Hotel DER T~
SSEn U T IAn .
S VR
A e 0| (I8} IEN.,,
Aktivikaten Ausgaben Zufriedenheit Image Gastemeinung

Osterreichist als Urlaubsiand

0 : 0 :
68% 182¢€ 1,6 s 60% ~ | mmmae

g 3 K einzigartig. Die Natur
s ] E ,/ spektakular Wenn das Wetter
=¥ halt, gibtes nichts zu
Wandemn Pro Person und Tag Gesamtaufenthait erholsam beanstanden.

be Vergleich zu Sommer 2022 jezeigt ist immer

Quelle: T-MONA Sommer 2023, Stichprobe=25.600
IV EING ;““, EC NUB

#TAS-elfogadottsag
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Heartbeat
Streets

Fall in Love with
Vienna's Neighborhoods! [l




Heart Beat
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MENSCHENNURDIGE
ARBEIT UNDWIRTSCHAFTS-

W

[ I 4

#edukacio HCSRD

S ®

UN Tourism 4rn Global Sustainable Tourism Council
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#labor S

#Ies s

Uj narrativak

#more_fun #talalkozasok




Blue Meeting







Prinz von Linz Prinz von Linz
52 E megtekintés 7 napja #visitlinz ... sth. 52 E megtekintés 7 napja #visitlinz ... stb.

Visit Linz 1,77 E Qv

Prinz von Linz
52 E megtekintés 7 napja #visitlinz ... stb.

Visit Linz 1,77 E Qv

Y Prinz von Linz
52 E megtekintés 7 napja #visitlinz ... sth.

Visit Linz 1,77 E Qv
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életmindség
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élmeénytér
halozatok

coopetition
siker / telj.

fenntarthatosag
Uj narrativak
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A

16,21 kgt

A

38,6 kwh/U

CO,

A A

{7 OMN g/
6,35 kg/0

Heiz

A A

%) 6,9 Kwh/0
26,99 kwh/U

#benchmark

30,0%
25,0%
20,0%
15,0%
10,0%

5,0%

0,0%

0,0% l
AAA AA

25,7%

23, 7%

12,0%

6,0% ©9%

A BBB BB

7,9%
I 5,1%
B CCCHCce

Strom

A A

39,79 kwh/D %)

18,68 Kwh/U

Wasser

A A

422,45 1/0

12,7%

c

%}
263,66 LU

A

2,3 Kwh/U

93,68 vU

VERGLEICHSDATEN 2022. Hotellerie 4**** Wellness

ESG Indikatorensystem 4 Sterne

Energiebedarf pro UN 56,2 kwh / UN
Energie Energiekosten pro Umsatz 5,90%

Energiebedarf fir Heizungen und Warmwasser pro beheizte m? 137,6 kWh / m?
Klima CO2-Emissionen (pro gelieferten Energiemenge) pro UN 21,0kg/ UN
Wasser Wasserbedarf pro UN 308 Liter / UN
Abfall Abfall pro UN 3,4 Liter / UN

Frauenanteil der DN in % 60
Mitarbeit

Anteil der Kernbelegschaft in % 80
Zulieferer Anteil der Zulieferer im Umkreis von 50 km in % 65

Quelle: Prodinger Tourismusberatung

33

© OHT & Prodinger

prodingi QI T
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oQ: GSTC

Global Sustainable Tourism Council

JGREEN

® DESTINATIONS

The Green
Key
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oQ: GSTC

Global Sustainable Tourism Council /!"

* Fenntarthatésdg globdlis arany-standardja
a szabadiddgazdasag terUleten

EmpCo - (EU) 2024/825

gstcouncil.org




Mi szamit jo és hiteles

fenntarthato gyakoriatnak?

Arany-standardnak valo megfelelés:
hiteles minositések, védjegyek




GSTC kriteriumok

. ©
oQ: GSTC
-
..
Global Sustainable Tourism Council



QR CODE

GSTC kriteriumok rendszere

L1} b1 :
SCAN ME

A GSTC ot teriletre dolgoz ki fenntarthatosagi kritériumokat

GSTC Industry Criteria GSTC Destinations Criteria GSTC MICE Criteria

(Hotels & Tour Operators) (2013, 2019)
(2008, 2012, 2016) (2024)

GSTC Food and Beverage
Service Providers in Tourism
under development

GSTC Attractions Criteria
(2024)

. o
oQ: GSTC
-
-
Global Sustainable Tourism Council




GSTC kritériumok négy pillére

(A) Fenntarthatd Management

(B) Tarsadalmi-gazdasagi hatdsok

(C) Kulturalis hatasok O

(D) Kornyezeti hatdsok

. o
oQ: GSTC
-
-l
Global Sustainable Tourism Council



GSTC delegdcio Budapesten — 20246.02. 09/10

) o
- T
w_-' GS C ABOUT STANDARDS CERTIFICATION ACCREDITATION TRAINING MEMBERSHIP EVENTS RESOURCES &i |

Global Sustainable Tourism Council

GSTC Engages with National and Destination Tourism Organizations in Hungary

SCAN ME

GSTC CEO, Randy Durband, along with Michelle Janke, GSTC Regional Director for Europe, visited Budapest,
Hungary, February 9 and 10, 2026, to engage with key tourism stakeholders and further strengthen
collaboration around sustainable tourism development in Hungary and the wider Central European region.

The visit aimed to exchange insights on sustainability challenges specific to Hungary, strengthen relationships
with national and industry partners, and explore opportunities where the GSTC Standards and programs
including the GSTC's Sustainable Tourism Training Program could support ongoing sustainability efforts in the
region.

Q! GSTC

Global Sustainable Tourism Council
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Austria

Tourism

SCAN ME

Travel Lightly

50 Sustainable Tourism
Success Stories in Hungary

S
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Greenwashing
vermeiden:
10 Praxistipps
im Uberblick

SCAN ME




Systems change is a Journey...

Extractive GENERATIVE -

Do More
Good -
Do Less Harm Do No Harm Repair, fix -~ :
Be “Sustainable”  Mitigate risk Give Back al RESTORE RECONCILE REGENERATIVE
>
gl e NET POSITIVE _— Re-define Partner with Actas Nature
Success, Nature, Co-creating a
Replenish, Build Capability, just &
Resilience, Create regenerative
Conditions for future
LIFE to thrive
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QR CODE
| [m] 75 (0]

VISIT
COPENHAGEN

SCAN ME
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WE TURN GOOD ACTIONS
INTO A CURRENCY
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ROLES & Jmndectid
COLLABORATION

[=]

DESTINATION PARTNERS GUESTS
(Facilitator) (Experience creators) (Participants)
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COPENPAY IS

FOR ALL

Both visitors and residents
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QR CODE

123

Keep it simple Keep it visual | Press builds BN : T 10T T Yo 10 ] [




trendek / narrativak / jo gyakorlatok

BUILDING A
GLOBAL BRAND [
TOGETHER Dl
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BerlinPay 2026

Overview

Duration: 4 weeks in May and June 2026

Showcasing the diversity of Berlin's water tourism
as part of the new water tourism strategy (2024)

Strong partnerships: co-created with partners from
tourism and sustainability

Engagement & awareness: making green tourism
tangible and raising environmental awareness

For visitors & Berliners: actively inviting
participation and interaction

Strategic impact: strengthening Berlin’s position as
a future-oriented, sustainable travel destination
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Fold napja kezdeményezés...

EUROPEAN
CLIMATE

PACT

FEUClHimatePact

¥MyWorldOurPlanet ;
4 ';1;}

y

EUROPEAN
CLIMATE

VisitBalaton365:
DAL Nemzetkozi
LU egyiittmiikodés a

Setz dich dazu aufs Klimabankerl

el fenntarthato turizmusért
Eine Bank.l-igiec:ee::;g: a FOId Napjan
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